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In my private Blog =~ , | write about the Integration of Smarter Technologies
& Artificial Superintelligence (ASI) into our private and business live.
Business is People <. This Blog is supported by: Apple, Samsung,
Dexcom, WordPress, LinkedIn, Pinterest, Twitter, Designrr, The Brain,
Scrivener, YouTube and M.I.T..For Supporting and/or Password Requests
contact ME: friedeljonker@gmail.com BLOG STATS 2023/02/08: 77,777
Visitors since 2018/12/18, 2024/10/04: 86,047 Visitors since 2018/12/18.
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§ SUPERTNTELL IGENCE2525 #Supi2525
From #MEMEX teo #GSPIRIT

& #Enanﬂl!E

How to achieve Personal Peak Performance through
Creativity, S5trategic Thinking, Software and
Apps with #GS5PIRIT & #EnowMO4ME

Friedel Jo(n)ker
Euslness is Peaple@

My name is Friedel Jonker and I am born in 1959. Yes, since January 2019 I'm 60 years
young :-). I am married with Anja Jonker and we have two children. Janina and Tobias.
We are living near Frankfurt, Germany. [ like Art, Traveling, Taking photos and Listening

Frankfurt, Germany, 2024/10/05
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to Music :-).
I like Art from Franz Marc and Ton Schulten

THE “"EARTH” WITHOUT “ART” IS JUST “EH” =

Buy it at amazon Buy it at amazon

Franz Marc -Meisterwerke

Frankfurt, Germany, 2024/10/05
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Fighting Forms
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Buy it at amazon

In Marc’s very final works before the outbreak of the First World War, it is extremely
difficult to identify any animals, since non-representational form and abstraction have
taken over. One of his final major paintings is Kimpfende Formen (Fighting Forms)
which is dominated by two swirling shapes, one red and the other black.

Painted at the start of the Great War, Fighting Forms (1914) is clearly the product of a
country at war. We see in Marc’s painting two opposing forces that are very obvious.
This mentality was very common during World War I because of propaganda.
Propaganda drove a wedge between good and evil, right and wrong. Fighting Forms
perfectly expresses this belief. As Marc explains:”Objects speak: objects possess will and
form, why should we wish to interrupt them! We have nothing sensible to say to them.
Haven't we learned in the last thousand years that the more we confront objects with the
reflection of their appearance, the more silent they become.

Franz Marc actually participated directly in World War I. Marc enlisted as soon as the
war started in 1914. However, in an effort to keep protect the future of German art, many
prominent artists of the time were taken out of action. Before the order reached Marc, he
was killed near Verdun, France on March 4th, 1916.

Fighting Forms shows the influence of color symbolism, a technique that had been
pioncered by Vincent van Gogh. While Van Gogh used an impulsive, gestural application
of paint and symbolic colors to express subjective emotions, Marc use colors to humanize
natural forms in the landscape, emphasizing his own interest in pantheism. Fighting
Forms was Marc’s last painting, which clearly indicated that he had abandoned figural
painting.

Ton Schulten
Frankfurt, Germany, 2024/10/05



Ton Schulten lives 20 miles away form the town where I was born. I'like his painting,
they represent the power of colour and light. Emotion and enchantment, the world in the
eyes of Ton Schulten. The colour, the glow and lustre, the shape. The emotion and

experience. That is the world of Ton Schulten. Or perhaps: the world in the eyes of Ton
Schulten.

Jurjen Beumer & Ton Schulten -Wenn the Day awakes

Frankfurt, Germany, 2024/10/05
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Buy it at amazon

Traveling and taking Photos

Frankfurt, Germany, 2024/10/05
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iPad

Q Pins durchsuchen

Friedel Jonker

3.254 Follower - 2.424 Ich folge

smarterworkandhealthcare.wordpress.com
Frankfurt - Instagram: frjoker -Digital Transformation Jo(n)ker :-). Let
me show you the world in my eyes. Business is People :-)

Pinnwande Pins Ausprobiert Themen

498 Pinnwande

altate

As an lifelong learner I'm always up for traveling and taking Photos from the nice places
of our world. I select those places from my Pinterest Boards and visit some of them.

More: 60. Traveling and Photos of Nice Places on our World = (In Work)

During Writing, I listen to Music from Marina, Depeche Mode, Alan Parsons, Madonna,
Genesis, Supertramp a.s.o.

Frankfurt, Germany, 2024/10/05
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MARINA - Superstar [Official Audio]
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Buy it at amazon

Since 2016 I'm retired and use my time to “WORK HARD AND YEAH I HAVE COME
SO FAR” on the development of my Superintelligence2525/Supi2525 Ecosystem and
since December 2018 on my Blog Smarter Learning, Work and Healthcare 2019.

My Vision is, that in 2020 my Ecosystem and Blog will give everyone the possibility to
achieve an IQ from 300.

Superintelligence2525/5upi2525 comes from Science Fiction and will become Science
Progress =

More: 18. Concept & Solution of Superintelligence2525/5upi2525 Personet

Frankfurt, Germany, 2024/10/05
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More: About me

AWARDS & HONORS

Sales Excellence Award 2005 from German Handelsblatt and Best Practice in Customer Value Management 2004 from
University of St. Gallen, Switzerland German CRM-Expert Coundil

MY STATS
CT T T T NN

1
- EEREN
1
31 Years of work i 500+ LinkedIn
experience - Connections
1
=5 years ! e

More: Vizualize ME

My Whole Brain Model

Frankfurt, Germany, 2024/10/05
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Whole Brain Model ( )

Ned Herrmann
[Adapted from Hermann Internatuional)
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FRIEDEL JONKER
BUSINESS IS PEOPLE :-)®

FRANKFURT , n E-malk friedeljonkerdgmall.com
GERMANY

' Seribd: Friedel-Jonker
in Linkedin: friedeljonker

B Pinterast: flonker Instagram: frioker

JANUARY 1988-JULY 1989
infas, Bonn
Project Manager Local-Direct

AUGUST 1989-APRIL 1990
Ogilvy & Mather, Frankfurt
onsultant Database Marketing 2 0 0 5

no allence Award 'x _

MAY 1990-MAY 1994 I Ie' ' I ber _— Jalia
Citicorp, Frankfurt Alumini Uni Mdnster, M.LT. CISR
Manager Marketing Database VISA

= LHOT

= @9 B 9@
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JUNE 1994-JANUARY 2008

Deutsche Leasing AG, Bad Homburg ::::

CRM & Bl Program Director ek h

Sales Ex spce Award 2005 from rigrase WHAT OTHERS SAY
r ment el e o
dwkk  CUSOTE :

PROF, HERIBERT MEFFERT, MUNSTER
FEERUARY 2008-MARCH 2015

IBM, Frankfurt
Business Development Manager, SCL

tive | Drive | Excalleant Execut

LARRY ELLISOM , CEO OF ORACLE, 1954

T lage b SUSIOMer | LeaQersing

HANS-MICHAEL HEITMULLER, CEC OF DL

1994 - Got our Ist. child from now 2.

ed to Frankfurt v
1982 - Starte MBA at University of Minster

1975 - Winner of the < Championship =

1959 - Born in Neuenhaus, |

Frankfurt, Germany, 2024/10/05
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7 C of My Social Business Development
Creativity, Competence, Contacts, Communication,
Connections, Collaboration and Change

Rterstices-1Asstine and Prassedstans 19842014

Diatalaie Marbating {1534 2000}
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More: 23. My publications, presentations, awards and memberships
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Deutsche Leasing -CRM und Bi in McKinsey, 2003

Handbuch Strategisches Managemeni

Harald Hungenberg/Jirgen Meffert (Hrsyg.)
Gabigr, 2003
RV RE R N c K insey & Company  STmareciscwes

FAANSCIRMMINT

Im Verlauf der vergangenen Jahre haben sich
die Anforderungen an Untemehmen und an
Unternehmensstrategien stark verinden.
Dominierien am Ende der 80er Jahre noch
Rationalisicrung und Kostenminimicnung jede
wurden die 9er Jahre
durch den strategischen Fokus aufl Globalisierung und einen
erfolgreichen Aufiritt am Kapitalmarkt gepriigt. fum Ausklingen des

Kapitel 3

Innovation und Wachsium — Bl ke
Basis fir cine erfolgreiche Zukunft be Mimbele . frbwign g rhn

Stragegien M mehr bnnovas ion Jits fomm ik, e e rasahie
Jargem Mcfferi Thorban Flaken ) . X3 F il s, Yisbuleaie Blind
Erfolgrrichery Stai-up Manapermend - ' ormel o wnirklch snboommi odl - ".'\--'; v I.-._.. S
Halipang Hker . ann e

i
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Deutsche Leasing -CRM and Bl in 1to1, 2006
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My Sales Excellence Award

Frankfurt,

mside Ito!’

INTERNAL OBSTACLES NO MATCH FOR DEUTSCHE
LEASING
By Larry Dobrow, Contributing Wiriter

Urililop mufy other firmd, Deuliche Leating AG didn'T sppeoach the Tk of
2 CUMOMEr relationEhap Management cverhaul from & position of
wenkness, The company has long been the top vehicle-leasing firm in

nwumﬂmmmﬂquMImm
Rather, the project was borne out of ambit) Iy, 'y
quest to crack the top thees in Europe by 2009,

Whils the compady rMapesdited about & grand "residssement of its
everall business strategy,” it i ihe CRM push that has proven the mast
essential component so far. As far back as 1997, Deutsche revamped its
datahase - marketing procedures, The firm started with what it calis
“operative CRM™ in 2001 and “strategic CRM* in 2003, with the first phase
of the project ending in December 2004, The results to date speak for
TiRmEEES; DMULECM MaS QoW W DUSINESS Dy 64 DEFTERT GviEr Chi
past five years.

“Ewerything we do i buiiness-, CRM- and technology-aligned,” wiys
Friegel Jonker, the company's CRM program mansger,
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Handbuch Strategisches Management
Harald Hungenberg/Jiirgen Meffert (Hrsg.)
Gabler, 2003

ISBN: 3-409-12312-1 STRATEGISCHES
MANAGEMENT

Im Verlauf der vergangenen Jahre haben sich
die Anforderungen an Unternehmen und an
Unternehmensstrategien stark veréindert.
Dominierten am Ende der 80er Jahre noch
Rationalisierung und Kostenminimierung jede
Unternehmensagenda, wurden die 90er Jahre
durch den strategischen Fokus auf Globalisierung und einen
erfolgreichen Auftritt am Kapitalmarkt gepriigt. Zum Ausklingen des

Kapitel 3

Innovation und Wachstum -
Basis fiir eine erfolgreiche Zukunft

2]
|11
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institut fir Marketing Prof. Dr. Christian
I und Handel
Dufourstr. 40a
’ CH-9000 St. Gallen
" ) Lo Telefon: 0041 (0)71
: " Universitdt St.Gallen

Telefax: 0041 (0) 71

224 28 35
Mail:
christian.belz@unisg.ch

Sales Excellence Award 2005

CRM der Deutschen Leasing

Autor(in): Referent (in) :
Jonker Friedel u.a.

1. Das Konzept
Das Konzept zeigt, wie die Deutsche Leasing AG mit ihrem
CRM-System (Siebel Sales) langfristig und konsequent den Weg
zu einem kundenorientierten Unternehmen gegangen ist.
Kundeninformationen sind der Schliissel, um Customer Value zu
schaffen und damit erfolgreich worzugehen. Die Deutsche
Leasing AG ist Nummer 1 der deutschen herstellerunabhdngigen
Mobilien-Gesellschaften. Das System betrifft 70'000 Kunden
und 350 Mitarbeiter mit Kundenkontakt. Eindriicklich ist das
konsequente Vorgehen. CRM ist nicht ein Informatik-Tool,
sondern die Mitarbeitervorteile und Benutzerorientierung
(Akzeptanz usw.) spielen die ausschlaggebende Rolle. Damit
wird die Nutzung dieses CRM-Systems gleichzeitig ein
tUberzeugendes Beispiel des Marketing nach innen.

2. Die Eingabe

Frankfurt, Germany, 2024/10/05
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MIT CISR Summer Session, 2013
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More: 49. MLL.T. Generating Business Value from Digitization

My Relationship References
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| VERLAG VAHLEN

Vorwort zur 2. Auflage
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Friedel Jonketr,
IBM Software Client Leader,
Retail & Consumer Products

Career History and Education (Overview)

Friedel Jonker, Dipl.-Kaufmann,

studierte Betriebswirtschaft an der Universitét Miinster.

Nach seinem Studium war er LOCAL-Direkt Projektleiter bei Infas, Consultant Database
Marketing bei Ogilvy & Mather Dataconsult, European Manager Marketing Database VISA
bei der Citicorp-Citibank AG und CRM & Bl Business and Program Director bei der
Deutschen Leasing AG einem Unternehmen der S-Finance Group.

Seit 2008 arbeitet Friedel Jonker bei der IBM. Zunachst als Managing Consultant CRM & Bl,
dann als Business Development Manager Analytics & Performance Management als
Software Client Leader Travel & Transport, Business Development Manager SugarCRM on
IBM und derzeit als Software Client Leader Retail & Consumer Products.

Friedel Jonker ist Gewinner des Sales Excellence Awards des Handelsblatts und der

Unlversitét St, Gallen. Er Ist Mitglled des MIT, des Sales Excecutlve Counclls, der SAMA
Strateglc Account Management Assoclation und der Marketing Alumnl, Universitat Miinster

Download this PDF 1 vonl2 ‘< hje

My work with Artificial Intelligence

I first get in touch with Artificial Intelligence in 1980. At this time, the Al science focus
was on Knowledge-based/Expert Systems. These computer programs in Prolog/Turbo
Prolog are based on the idea that you can use rules to encode all human knowledge in
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Expert Systems. During my time as Manager Marketing Database at Citicorp Credit

Card Services (1990-1994) I get in touch with Neural Networks. At Citicorp Neural
Networks have been/are used to analyse and define Fraud Detection and Creditlines by
types of Credit Card holders.

When I worked as CRM & BI Program Director at Deutsche Leasing AG, S-Finance
Group (1994-2008) we used Neural Networks to analyze good and bad Leasing Clients
and to Forecast CRM Activities. When I worked as Business Development
Manager/Software Client Leader and IBM Watson Ambassador at IBM (2008-2015), I get
in touch with IBM Watson and Reinforcement Learning.

That moment came in 2013, when IBM Watson, trained with reinforcement learning and
defeated Humans in Jeopardy. The effect on the research community was immediate.
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Friedel Jonker

3.241 Follower - 2.426 Ich folge

iPad

about.me/friedeljonker
Frankfurt - Instagram: frjoker -Digital Transformation Jo(n)ker :-). Let
me show you the world in my eyes. Business is People :-)

Pinnwande Pins Ausprobiert Themen

499 Pinnwande

“E v ER : | n E _ |
Keep going.
verything vou need
ARLAMPI ISHMENT el

Me on Pinterest: Pinterest

My Business and IT knowledge includes Integrated Business & Technology Planning &
Implementation Management. I worked in International Business Planning and
Development, Marketing, Sales, Service and Controlling. Through my business
development and sales focus I have worked for and with the leading companies and
leaders CXOs of the world to consult in Data Mgmt., Database Marketing & Sales, CRM,
Big Data, BI, Social Business and Enterprise Digital Transformation.
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More: My Social Business Development Presentation on Slideshare
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More: About ME
More: M.L.T.-IBM Watson Lab
My Vision of a Superintelligence Ecosystem to achieve an IQ from 300
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More: My Flipbook about Superintelligence2525

More: Denise Virtual Assistant about ME
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List of publications, presentations, award, memberships and references:
More: My publications, presentations, awards and memberships
More: References with affiliate amazon links
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